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Expenditure, travel: 13(1/2), 85-97; 13(4), 47-60; 16(1), 17-31; 18(2), 15-30 
Experience, travel: 15(2/3), 19-38 
Experience marketing: 12(4), 1-17 
Experience quality: 16(1), 77-88 
Experience/performance relationship: 4(2), 51-63 
Experiential marketing: 21(1), 47-64 
Extra-product offers: 17(4), 23-33 
Facilitation: 8(2), 57-74 
Factor analysis: 9(4), 1-20; 13(3), 111-133; 15(1), 19-40 
Factor-cluster analysis: 16(4), 33-46 
Factor-cluster segmentation: 1(4), 3-31 
Faculty: 15(2/3), 81-97 
Family: 18(3), 23-36 
Family life cycle: 1(1), 61-79; 4(1), 23-44; 6(4), 67-90; 18(2), 15-30 
Family roles: 20(3/4), 107-125 
Family travel: 20(3/4), 79-91 
Family vacation: 4(1), 1-21 
Fantasy: 15(2/3), 39-61 
Federal investment: 18(1), 79-83 
Fee level: 21(2/3), 89-103 
Female traveler: 1(4), 115-132; 2(4), 1-22; 8(1), 65-83 
Ferries: 22(2), 73-87 
Fiji: 8(1), 25-39 
Financial portfolio theory: 16(4), 33-46 
First-time visit: 21(2/3), 63-76 
First-time visitors: 7(2), 69-89 
Fits-like-a-glove: 22(1), 15-35 
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Florida: 1(1), 3-17 
FLYSAT: 10(4), 1-45 
FMD: 15(2/3), 173-197 
Folk theory: 22(1), 15-35 
Food production: 14(3/4), 131-154 
Food safety: 15(4), 233-257 
Food tourism: 14(3/4), 97-112 
Foot and mouth: 15(2/3), 199-216 
Foot and mouth disease: 19(2/3), 21-34; 19(2/3), 47-60 
Forecasting: 6(4), 17-29; 10(1), 51-67: 10(2/3), 47-65; 13(1/2), 111-126; 13(1/2), 127-145; 
19(2/3), 21-34 
Forecasting, tourism: 13(1/2), 21-41; 13(1/2), 99-109 
Forecasting accuracy: 16(2/3), 71-77 
Forecasting China tourism: 13(1/2), 5-19 
Forecasting Models: 21(4), 3-13 
Foreign hotels: 11(4), 43-65 
Foreign independent travel (FIT): 10(4), 113-126 
Foreign policy: 8(1), 85-99 
Formative evaluation: 17(2/3), 233-251 
Fragmented marketing: 8(1), 25-39 
France: 14(3/4), 35-47; 14(3/4), 77-96 
Frequent travelers: 2(2/3), 77-90 
Freud: 15(2/3), 39-61 
Frontline employees: 18(1), 33-47 
Functional information needs: 2(2/3), 133-146 
Future: 14(2), 47-65 
Future behavior: 8(2), 3-27 
Futurism: 23(1), 31-42 
Fuzzy time series: 21(4), 15-24 
Gambling: 8(3), 91-99 ; 9(1/2), 211-217; 20(3/4), 145-151 
Gaming: 1(2), 63-70; 8(3), 91-99; 12(4), 75-92 
Gaming revenue: 20(2), 63-73 
Gastronomy: 14(3/4), 131-154 
Gay travel: 11(2/3), 127-142 
Gender: 21(1), 65-76 
General environment: 4(1), 71-95 
Geodetic lines: 7(4), 123-129 
Geographic markets: 1(2), 37-51; 6(3/4), 5-22 
Geographic segmentation: 4(4), 85-95; 6(3/4), 5-22; 10(1), 29-49 
Geographical heterogeneity: 2(2/3), 91-109 
Geographical information system (GIS): 6(3/4), 35-59; 7(1), 65-84 
Geography: 6(3/4), 61-84 
German: 4(1), 23-44; 4(2), 85-92 
German tourism: 11(1), 59-77 
German tourists: 13(3), 83-110 
Getaway travel: 7(2), 31-51; 7(3), 1-18 
Global Distribution Systems: 22(1), 37-50 
Golfers: 20(3/4), 127-144 
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Governance: 15(2/3), 173-197 
Government intervention: 23(2/3/4), 73-82 
Government policy: 19(2/3), 35-46 
Government responses: 19(2/3), 117-131 
Gratuitous referrals: 18(2), 39-52; 18(3), 11-22 
Great Barrier Reef: 9(1/2), 93-113 
Greece: 18(1), 5-23 
Greek passenger shipping industry: 23(2/3/4), 191-202 
Green tourism: 8(3), 1-20; 10(1), 115-122 
Greenhouse gas emissions: 20(3/4), 47-62 
Greyhound racing: 12(4), 39-57 
Gross domestic product: 13(1/2), 43-62 
Grounded theory: 14(1), 55-68; 17(1), 1-6; 17(1), 7-39 
Grounded theory analysis: 5(1/2), 21-40 
Group: 18(3), 23-36 
Group tour industry: 2(1), 69-83 
Group tourist: 19(4), 27-40 
Groups of friends: 18(3), 23-36 
Growth: 15(2/3), 117-138 
Guam: 3(2), 87-94; 6(1), 41-54 
Guanxi: 13(3), 19-33; 14(2), 87-104 
Guerrillas: 15(1), 77-91 
Guest-host: 14(1), 55-68 
Guest satisfaction: 12(2/3), 45-63 
Gutman scaling: 8(4), 25-42 
Handling: 17(1), 83-92 
Hawaii: 20(3/4), 145-151 
Hazards: 19(2/3), 9-20 
Heritage management: 8(1), 41-64 
Heritage tourism: 7(2), 91-104; 8(1), 41-64; 11(4), 13-28; 16(1), 51-61; 20(2), 51-61 
Herzberg’s Motivator and Hygiene Factor Theory: 23(1), 71-83 
Hierarchical cluster: 16(4), 47-58 
Hierarchical influence: 19(4), 55-67 
Hierarchical Value Map: 11(4), 13-28 
Historical site: 3(2), 95-101; 18(1), 79-83 
History: 23(2/3/4), 73-82 
HIV infection: 3(4), 1-20 
Holland’s theory: 8(2), 129-135 
Homo Iudens: 8(4), 79-84 
Hong Kong: 4(1), 99-104; 6(4), 17-29; 8(2), 75-97; 9(1/2), 57-80; 10(1), 51-67; 10(2/3), 
47-65; 11(2/3), 105-126; 12(1), 23-46; 13(3), 61-81; 15(2/3), 99-115; 16(1), 41-49; 17(2/3), 
117-131; 20(2), 15-30 
Horizontal/vertical individualism/collectivism: 22(2), 1-13 
Hospitality: 17(2/3), 93-102; 18(4), 65-81 
Hotel: 11(2/3), 83-103; 11(4), 29-41; 14(1), 69-86; 16(2/3), 27-38; 17(2/3), 117-131; 18(1), 
67-77; 18(3), 49-61; 19(1), 39-48; 20(3/4), 1-19; 21(2/3), 131-135; 22(3/4), 7-20; 23(1), 
31-42 
Hotel attributes: 11(1), 17-33 
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Hotel companies: 21(2/3), 33-48 
Hotel development: 7(1), 85-91 
Hotel general manager: 19(2/3), 91-105 
Hotel industry: 4(3), 29-43; 4(4), 55-69; 6(2), 33-52; 7(2), 105-118; 16(4), 21-31 
Hotel marketing: 6(4), 91-110 
Hotel-owned websites: 17(2/3), 133-142 
Hotel preference: 4(4), 55-69 
Hotel proprietary: 17(2/3), 133-142 
Hotel service quality: 17(2/3), 167-181 
Hotel spending: 6(4), 17-29 
Hotel trends: 14(2), 47-65 
Hotel websites: 17(2/3), 193-204 
Household expenditure patterns: 4(4), 15-40 
Human cognitive processes: 5(1/2), 3-20 
Human resource development: 23(2/3/4), 249-264 
Hungary: 15(2/3), 159-172 
Hurricane Katrina: 23(2/3/4), 223-235 
Icons: 22(3/4), 79-93 
ICP: 16(1), 1-15 
Image: 2(2/3), 191-215; 5(1/2), 41-55; 9(3), 76-78; 9(4), 47-67; 10(1), 115-122; 14(3/4), 
77-96; 22(3/4), 21-34; 22(3/4), 35-53 
Image formation: 2(2/3), 191-215 
Imagery: 9(1/2), 129-151 
Impact: 1(2), 19-35 
Impact, tourism: 15(4), 299-321; 17(4), 45-62; 20(3/4), 63-77; 20(3/4), 127-144 
Importance: 1(4), 77-97; 2(1), 1-30; 5(1/2), 77-99 
Importance-performance: 12(1), 81-95; 13(4), 61-82 
Importance-performance analysis: 5(3), 207-223; 5(3), 225-240; 7(3), 61-77 
Impressions: 20(3/4), 21-32 
Incentive travel: 3(2), 19-33 
Indo-China: 7(2), 105-118 
Indonesia: 6(1), 69-84; 8(1), 25-39; 15(2/3), 139-158; 15(4), 323-338 
Industry consolidation: 2(4), 91-96 
Industry intermediaries, travel: 17(2/3), 133-142 
Industry responses: 19(2/3), 117-131 
Inferred causation theory: 21(4), 73-90 
Influence: 3(3), 59-68 
Information, tourism: 18(2), 1-13 
Information formation process: 2(2/3), 191-215 
Information kiosk, travel: 4(1), 57-70 
Information search: 13(3), 61-81; 16(1), 41-49; 18(2), 1-13 
Information search behavior: 17(2/3), 15-25 
Information sources: 1(2), 1-18; 2(2/3), 37-55; 2(2/3), 171-189; 3(3), 89-107; 7(4), 107-121; 
8(1), 111-124; 8(3), 81-90 
Information sourcing: 22(1), 63-80 
Information Table: 16(2/3), 61-69 
Information technology: 12(4), 1-17 
Innkeeper: 14(1), 37-53 
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Innovation: 21(1), 13-29 
Innovator: 10(4), 33-45 
Integrated marketing: 8(1), 25-39 
Intention, travel: 23(2/3/4), 29-43 
Intention to purchase: 18(4), 1-19 
Intention to travel: 20(1), 13-31 
Intention to visit: 9(1/2), 211-217 
Intercultural interaction: 14(1), 55-68 
Inter-group contact theory: 9(3), 35-48 
Intermediaries: 22(2), 73-87; 23(1), 57-69 
International airlines: 17(4), 35-44 
International comparison programme: 16(1), 1-15 
International regulations: 4(4), 117-127 
International students: 5(3), 277-283; 18(4), 21-35 
International tourism: 1(1), 3-17; 3(3), 109-125; 6(1), 55-68; 6(1), 69-84; 6(4), 45-65; 7(1), 
39-63; 9(4), 69-82; 16(1), 1-15 
International tourism demand: 3(4), 39-50; 5(1/2), 101-118 
International tourist: 13(3), 35-60; 21(2/3), 1-18 
International tourist hotels: 19(4), 41-54 
International travel and tourism: 11(1), 59-77 
Internet: 6(3/4), 23-34; 9(3), 49-64; 9(3), 65-71; 9(4), 83-87; 10(1), 137-142; 10(2/3), 
117-121; 11(2/3), 21-38; 11(2/3), 83-103; 11(2/3), 105-126; 11(2/3), 127-142; 12(4), 1-17; 
14(3/4), 131-154; 17(2/3), 15-25; 17(2/3), 41-47; 17(2/3), 51-62; 17(2/3), 117-131; 21(2/3), 
63-76; 21(2/3), 105-116; 22(1), 63-80 
Internet marketing: 10(2/3), 101-116; 11(2/3), 1-20; 17(2/3), 253-267; 20(3/4), 1-19 
Internet surveys: 11(2/3), 39-62 
Internet use: 17(2/3), 205-223 
Interpretation: 22(3/4), 121-138 
Interpretive research: 22(1), 15-35 
Interpretivism: 10(2/3), 23-46 
Invasion of Iraq: 15(2/3), 1-18 
Involvement: 18(3), 1-10 
Itineraries: 20(3/4), 47-62 
Iran: 9(3), 1-22 
Ireland: 22(3/4), 55-65 
Japan: 5(3), 265-275; 9(1/2), 129-151 
Japanese hotels: 9(1/2), 201-210 
Japanese tourism: 20(3/4), 145-151 
Japanese tourists: 1(3), 73-86; 2(4), 1-22; 3(2), 87-94; 5(3), 265-275; 6(1), 41-54; 9(1/2), 
21-42; 9(1/2), 43-56; 9(1/2), 57-80; 9(1/2), 93-113; 9(1/2), 115-127; 9(1/2), 153-170; 9(1/2), 
171-184; 9(1/2), 185-200; 9(1/2), 201-210; 9(1/2), 219-221; 10(2/3), 87-100 
Japanese travel trade: 9(1/2), 1-19 
Japanese travelers: 20(3/4), 79-91 
Japanese visitor: 14(2), 67-85 
Job performance: 19(1), 29-38 
Job satisfaction: 19(1), 29-38 
Kenya: 11(1), 35-58 
Key success factors: 4(4), 73-84 
Korea: 1(1), 89-94; 5(1/2), 101-118; 6(1), 11-19; 6(2), 33-52; 7(1), 93-102; 7(4), 1-19; 8(3), 
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71-80 
Labor productivity: 16(2/3), 27-38 
Las Vegas: 12(4), 75-92; 20(2), 63-73 
Last-minute travel and tourism: 16(4), 7-20 
Leading indicator: 1(2), 53-62 
Learning: 8(2), 57-74; 22(1), 81-93 
Learning curve: 13(1/2), 111-126 
Leisure: 3(1), 19-47; 4(1), 99-104; 6(1), 21-40; 7(1), 31-38; 10(1), 93-106; 10(1), 107-113 
Leisure farm: 15(1), 19-40 
Leisure tourist: 17(1), 41-54 
Leisure travel: 18(2), 15-30; 21(2/3), 117-130 
Leisure travelers: 13(3), 61-81 
Liability: 11(2/3), 63-82 
Liberalisation: 4(4), 41-54 
Lifestyle: 8(4), 59-68 
Likelihood of revisiting: 12(2/3), 19-43; 21(1), 77-87 
Limen: 8(2), 115-128 
Liminoidal: 8(2), 115-128 
Limited-service chain lodging operations: 17(2/3), 295-308 
Linear structural relation: 14(2), 1-22 
List of values (LOV): 16(1), 51-61 
Local option lodging taxes 3(4), 51-83 
‘Local’ referrals: 18(2), 39-52 
LOCAT model: 3(2), 35-57 
Lodging: 6(4), 91-110; 8(1), 65-83; 14(1), 21-36 
Lodging industry: 21(2/3), 33-48; 23(1), 43-56 
Lodging preferences: 9(4), 69-82 
Logistic regression: 5(1/2), 119-144; 10(2/3), 87-100; 10(4), 113-126; 13(3), 111-133; 21(1), 
77-87 
Logo characteristics: 18(1), 25-31 
Logo recognition: 18(1), 25-31 
Lombok: 15(2/3), 139-158 
London: 23(2/3/4), 95-111 
Long-haul travel: 20(1), 1-11 
Long interview method: 17(1), 7-39 
Lost revenue: 15(1), 77-91 
Low cost airlines: 19(1), 15-27 
Loyalty: 12(4), 19-38; 21(1), 1-12 
Magazines, travel: 15(2/3), 39-61 
Mainland China tourists: 16(1), 63-75 
Mainland China travelers: 16(1), 41-49 
Malaysia: 6(3/4), 85-102; 15(4), 217-231 
Management: 15(2/3), 173-197; 16(2/3), 19-26; 19(2/3), 133-147 
Management, tourism: 2(2/3), 3-19; 4(2), 99-105; 17(4), 45-62 
Management, travel: 1(2), 71-78; 2(4), 77-89; 10(4), 113-126 
Market positioning: 23(2/3/4), 223-235 
Market orientation: 23(2/3/4), 59-71 
Market recovery: 23(2/3/4), 265-276 
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Market recovery rate: 23(2/3/4), 139-149 
Market segmentation: 1(1), 39-59; 1(4), 3-31; 2(1), 1-30; 2(4), 59-74; 5(3), 161-185; 5(3), 
187-206; 6(2), 1-31; 6(3/4), 5-22; 7(3), 19-39; 8(1), 111-124; 8(2), 3-27; 8(2), 41-55; 8(2), 
75-97; 8(4), 43-57; 9(1/2), 21-42; 9(4), 1-20; 9(4), 69-82; 12(1), 1-22; 16(1), 51-61; 16(4), 
33-46; 23(2/3/4), 151-161 
Market segments: 14(3/4), 1-34 
Market structure analysis: 2(2/3), 21-36 
Marketing: 19(2/3), 35-46; 22(3/4), 7-20; 23(1), 1-14; 23(1), 31-42; 23(2/3/4), 151-161 
Marketing mix: 8(3), 111-120; 16(4), 7-20 
Marketing recovery campaign: 23(2/3/4), 175-189 
Marketing strategies: 19(2/3), 61-76; 20(3/4), 1-19; 23(2/3/4), 59-71; 23(2/3/4), 95-111 
Markets, tourism: 3(1), 123-131; 6(3/4), 85-102; 8(2), 41-55 
Markov chain model: 4(1), 45-55 
Mass customization: 13(3), 19-33 
Mature consumers: 17(1), 55-71 
MBTI: 17(1), 41-54 
Measurement: 16(2/3), 39-60 
Measurement strategies: 3(4), 51-83; 10(4), 47-80 
Media: 19(2/3), 35-46 
Media responses: 19(2/3), 117-131 
Media selection: 2(2/3), 21-36 
Mediation: 16(1), 77-88 
Mediterranean tourism: 22(2), 61-71 
Meeting participation model (MPM): 22(2), 15-33 
Meeting planner: 1(3), 1-23; 2(1), 87-93; 3(2), 59-84 
Meetings, incentives, conventions, and exhibitions (MICE): 8(1), 101-110; 23(2/3/4), 
151-161 
Melanesians: 6(1), 85-92 
Membership system: 10(2/3), 67-86 
Merchant model: 22(1), 37-50 
Mere exposure: 18(3), 1-10 
Metro Area: 19(2/3), 91-105 
Mexico: 1(2), 19-35 
Middle East: 9(3), 1-22 
Mid-sized lodging properties: 16(4), 47-58 
Midwest vacation travel: 1(2), 1-18 
Mitigation strategies: 23(2/3/4), 113-126 
Model: 14(2), 87-104 
Modeling: 12(4), 19-38 
Modeling consumer decision processes: 21(4), 109-120 
Modified Balanced Scorecard: 17(2/3), 269-293 
Molar MEVA: 20(1), 1-11 
Montenegro: 23(2/3/4), 127-137 
Monuments: 22(3/4), 79-93 
Morale: 19(2/3), 133-147 
Motel: 23(1), 31-42 
Motivations: 1(3), 43-59; 4(2), 85-92; 4(3), 95-99; 5(4), 1-22; 6(2), 69-82; 6(3/4), 159-180; 
7(1), 31-38; 7(4), 123-129; 8(3), 81-90; 8(3), 91-99; 9(1/2), 93-113; 10(1), 107-113; 10(2/3), 
87-100; 19(1), 1-14; 19(4), 27-40; 22(3/4), 121-138 
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Motivation, travel: 5(4), 23-45; 7(4), 21-43; 9(1/2), 153-170; 9(3), 23-34; 10(1), 107-113; 
10(1), 115-122; 13(3), 111-133; 13(4), 61-82 
Motives: 9(1/2), 129-151; 22(2), 45-59; 22(3/4), 95-107 
Motives, travel: 17(1), 55-71 
Motorcoach tour operators: 2(1), 69-83 
Motorcoach tourism: 15(1), 59-76 
Mountainous destinations: 20(1), 61-73 
Multicollinearity: 13(1/2), 85-97 
Multidimensional scaling: 8(1), 1-23; 21(1), 13-29; 22(1), 37-50 
Multinomial logistic analysis: 20(1), 1-11 
Multinomial logit model: 18(4), 37-48; 21(4), 25-40 
Multi-destinations: 21(2/3), 19-32 
Multi-segmentation: 6(3/4), 159-180 
Multi-task operation: 13(4), 83-104 
Multiunit restaurants: 16(2/3), 19-26 
Multivariate analysis: 1(3), 1-23; 1(4), 53-75 
Municipal tourism: 7(3), 95-125 
Museum and galleries: 14(2), 23-45 
National and regional capital city status: 22(3/4), 109-120 
National capital: 22(3/4), 35-53; 22(3/4), 67-78 
National cultures: 19(4), 41-54 
National Park Service: 18(1), 79-83 
National tourism organizations: 17(2/3), 269-293 
Nationhood: 22(3/4), 67-78 
Native American casino: 10(2/3), 101-116 
Natural disasters: 23(2/3/4), 29-43 
Naturalistic inquiry: 14(1), 55-68 
Nature-based adventure tourism: 13(4), 1-26 
Nature-based tourism: 17(1), 73-82 
Nature tourism: 4(2), 107-116; 6(3/4), 159-180 
Need recognition: 20(1), 1-11 
Needs: 22(2), 45-59 
Negative emotion: 22(1), 1-13 
Nepal international arrivals: 15(2/3), 117-138 
Networking: 13(3), 19-33 
Networks: 23(2/3/4), 1-13 
Neural network: 1(1), 39-59; 5(1/2), 119-144; 21(4), 15-24 
New Orleans: 23(2/3/4), 223-235 
New tourism: 20(1), 33-44 
New York City: 15(2/3), 63-79 
New Zealand: 3(1), 123-131; 6(3/4), 123-142; 11(1), 59-77; 14(3/4), 155-173; 15(4), 
259-279 
Newspaper: 20(2), 1-14 
NFL: 14(1), 21-36 
Niagara: 14(3/4), 61-76 
Niche marketing: 17(4), 35-44 
Nonlinear structural equation modeling: 21(4), 73-90 
Non-resident wine tourists: 14(3/4), 1-34 
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Non-tourist-oriented destinations: 14(1), 1-20 
Nonverbal communication: 18(3), 49-61 
Normality: 19(2/3), 149-158 
North Korea: 21(2/3), 77-88 
North Queensland: 23(2/3/4), 163-174 
Northern Australia: 1(3), 43-59 
Norway: 8(1), 111-124 
Norwegian tourists: 9(4), 69-82 
Nostalgia: 17(1), 1-6 
Novelty: 21(1), 77-87 
Object-oriented technology: 18(1), 59-66 
Occupancy forecast: 16(4), 59-66 
Off-season travel: 9(1/2), 43-56 
Omiyage: 9(1/2), 81-91 
Online: 17(2/3), 193-204 
Online betting services: 12(4), 39-57 
Online complaints: 17(2/3), 167-181 
Online consumer behavior: 17(2/3), 63-77; 17(2/3), 79-91 
Online hotel distribution channels: 22(1), 37-50 
Online information search: 17(2/3), 41-47 
Online intermediaries: 22(1), 37-50 
Online marketing: 17(2/3), 205-223 
Online purchase: 17(2/3), 41-47; 17(2/3), 51-62 
Online travel agencies: 17(2/3), 105-116; 23(1), 15-30 
Online travel planning: 17(2/3), 79-91 
Online travel promotion: 20(3/4), 93-105 
Online travel purchase behavior: 20(3/4), 93-105 
Online travel suppliers: 17(2/3), 105-116 
Opaque sites: 22(1), 37-50 
Opinion leaders: 6(2), 53-68 
Organizational learning: 23(2/3/4), 45-57 
Organizational wellbeing: 19(2/3), 133-147 
Outbound tourism: 1(1), 89-94; 4(4), 41-54; 6(1), 11-19; 6(1), 21-40; 7(1), 93-102; 9(1/2), 
185-200 
Outbound travel: 15(2/3), 99-115 
Overnight tourists: 3(1), 1-17; 4(3), 45-69 
Pacific area: 6(1), 93-107 
Package tours: 12(1), 47-61 
Package travel: 4(2), 65-82; 6(4), 45-65 
PAD model: 23(2/3/4), 29-43 
Pari-mutuel betting: 12(4), 39-57 
Partnership: 17(4), 63-73; 23(2/3/4), 127-137 
Partnerships, tourism: 11(1), 59-77 
Passenger attitudes: 19(1), 15-27 
Path analytic model: 8(3), 81-90 
Pattern, travel: 4(1), 23-44; 4(3), 101-109 
Perceived Internet value: 17(2/3), 63-77 
Perceived justice: 17(1), 83-92 
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Perceived modal attributes: 2(1), 53-67 
Perceived risk: 7(4), 107-121; 23(2/3/4), 29-43 
Perceived vacation risk: 13(4), 1-26 
Perceptions: 1(3), 61-71; 2(4), 39-57; 4(4), 109-116; 6(2), 33-52; 20(1), 13-31; 21(1), 13-29; 
22(3/4), 21-34; 22(3/4), 35-53; 22(3/4), 121-138 
Perceptual charting: 8(4), 43-57; 16(2/3), 99-111 
Performance: 11(1), 1-15 
Performance alone: 10(4), 81-111 
Performance gap: 10(2/3), 67-86 
Performance measures: 22(1), 51-61 
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